


Tebo & Associates is the industry leader in school-based  
hyper-local advertising and promotions.

We help brands reach communities on a local level through 
school-based partnerships ranging by promoting your brands 
unique voice through innovative and relevant programs.

We’ve designed customized lunch menus for SeaWorld, devel-
oped an anti-bullying hotline for Sprint, created a STEM initiative 
for NASA, and developed a grassroots sponsorship program for 
the U.S. Army.

These are just some of the programs we’ve designed and we’re 
ready to help your brand stand out from your competition.



• Tebo & Associates has been around since 2009 
• Tebo & Associates is recognized by school districts throughout 
the United States and trusted by national brands to execute 
non-traditional partnerships based on market needs.
• Tebo & Associates has been featured on NBC Nightly News, in 
the Huffington Post, and USA Today. 
• Tebo & Associates has spoken on advertising in schools, ad-
vised school districts on partnerships, and spoken at national  
conferences for both education and advertising. 

About Tebo & Associates



The Outback Steakhouse Game-of-the-Week

Outback Steakhouse wanted to reach fans in select markets to create 
a community-based hyper-local event.

Tebo & Associates coordinated with several school districts to create 
the “Battle of I-4” to engage fans of local school districts.

What we did:
We coordinated with the state athletic association, school districts, 
referee’s association and high school football teams to move the 
traditional Friday night high school football game to a premiere  
Thursday night game where the best school districts would match up in  
a televised football game.  This was the only game on Thursday night 
so it received maximum exposure on the television networks and 
through social media.

We promoted this event through the schools with promotional flyers, 
PA announcements, and radio promotions.

We worked with school district communication teams to send out 
information to schools, parents, and the media to encourage their  
communities to come together to support their teams.

The results:

• Outback Steakhouse Thursday night 
game-of-the-week was seen by over 
400,000 high school football fans  
throughout the series.
• Tebo & Associates distributed over 
100,000 Outback Steakhouse coupons  
for a free Bloomin’ Onion.
• Outback positioned their brand as a 
community partner and the games were 
televised on primetime and covered by  
all major media outlets in the market.
• Local franchises reported an estimated 
coupon redemption rate of over 30%.



The Sprint Anti-Bullying Hotline

Sprint was looking to find a way to differentiate their phone plans in 
select markets and needed a hyper-local promotion to stand out from 
their competitors.

Tebo & Associates created partnerships with school districts to design 
a Sprint anti-bullying hotline.  

What we did:
Tebo & Associates created a program with school districts to provide 
them with an anti-bullying hotline where students could anonymously 
report bullying in their schools.

We promoted this event through the schools with promotional flyers, 
PA announcements, and radio promotions.

We worked with school district communication teams to send out in-
formation to schools, parents, and the media to encourage their com-
munities to come together to support their teams.

The results:

• Sprint’s brand created a hyper-local part-
nership with school districts that received the 
loyalty of parents and community members 
by showing they cared about a serious issue 
within schools.
• Tebo & Associates worked with school  
districts to promote the program to over 
250,000 families in select markets.
• School districts reported a 35% increase in 
reporting through the use of the hotline.
• Tebo & Associates supported the cause-
based initiative with a series of messaging 
to parents and community members through 
school-based emails and web advertisements 
on the school district websites.



SeaWorld’s Customized Menu Promotion

SeaWorld wanted to promote their new TurtleTrek exhibit at their  
Orlando theme park and reach local families through an innovative 
marketing initiative focusing on education to reach parents throughout 
the elementary and middle schools across central Florida.

Tebo & Associates worked with food services divisions, local school 
district officials, and over 150 schools to provide a customized menu 
promoting this initiative to parents. 

The results:
• Over 1.2 million parents viewed the SeaWorld-themed customized menus.



The NASA STEM Project

NASA wanted to increase tourism to The Kennedy Space Center while 
supporting education initiatives across Florida.  

We worked with NASA to create a STEM program to encourage 6-8th 
graders to learn more about STEM principles.

These programs offered incentives to schools and parents that included 
local school science resources, trips to The Kennedy Space Center, 
and discounts to parents.

Tebo & Associates worked with the Florida Department of Education 
and school district officials to create this program that reached over 
187 schools.  These programs included luncheons for science teachers 
and branded education materials to be used in STEM programs.

The results:

• Over 500,000 parents received offers from Kennedy Space Center with 
discounts to visit.
• A coupon redemption rate of over 28% and an increase in local visits over 
the next 6 months.
• An advertisement promoted by school districts that received over 4.5 mil-
lion page views.
• An affiliation with middle schools that created an increase in organized field 
trips over 110%.



Tebo & Associates can help your brand reach communities on a 
local level through hyper-local, school-based partnerships.

We’ve worked with Panera Bread and Powerade along with many 
other brands to reach the (very) local parents and community 
members that support their local school districts.

Tebo & Associates has partnerships that can promote your 
brand in a highly-visible and highly-engaging setting that is  
tailored to the uniqueness of your brand and find creative ways 
to share your story.

Over 75% of parents say they want brands to support their 
schools and 64% of parents would switch to a brand that does 
(Mintel Research 2009) 



Whether your brand is looking to pilot a program in one market 
or 100 markets, Tebo & Associates can advise, create, and 
manage your campaign.

For more information, contact us:

Tebo & Associates
410.960.1089

info@tebopartnerships.com
www.TeboPartnerships.com

The leaders in scalable hyper-local, school-based partnerships since 2009.



www.TeboPartnerships.com


